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A Study on Causal Relationships among
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ABSTRACT

In general., causal relationship for theoretical concepts is hypothesized based on
precedent studies and tested by a structural equation model. However, when theoretical
backgrounds are scarce or absent, the causal relationship is hypothesized operatively by
the purpose and scope of research and tested by overall goodness-of-fit indices such as
GF] and RMR. Such a causal relationship can’t be most appropriate statistically
because it is selected as specific relationship from researcher’'s view among possible
causal relationships. Therefore, this study is to propose a procedure for identifying the
causal relationship that produces the best GFI among possible causal relationships for
theoretical concepts.
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Measurement Model

Structural Model

Measurement Model
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